Opening with Wayne Hemingway sat on a cream sofa with paintings surrounding him. The prints are a series of mass market art from Wayne’s collection featured in the book ‘Just above the Mantelpiece’.
Wayne starts to talk, as he does Herb Albert’s The Spanish Flea plays over the top.
“We’ve always been pretty lucky as designers coz we’ve got, we’ve always had this massive collection around us of art like this, of donkeys, of books, of magazines, of the biggest, without doubt the biggest collection of mail order catalogues in Britain, if not the world” (0:17 seconds). 
Series of images flashing up on the screen
1) 17th August 1988 issue of Just Seventeen magazine showing an illustration of women’s lips…very Pop art.

2) 1970’s illustration of a girl DJing at a party.

3) A Land of Lost Content badge showing a 1960’s illustration of saucepans.

4) 1970’s grey men’s platform shoes.
5) 1932, illustration of a woman cycling.

6) 1950’s image of women drinking through straws
“But to have all that round you as a designer, as a team of designers is fantastic, we’ve not had to go to libraries, it’s better than any library that’s around (0:30 seconds). And so through Red or Dead we’ve always had fantastic inspiration for prints, for our brochures, for our labels, for shop windows and there was never a time when we weren’t looking into our collection of things and being inspired by it” (0:43 seconds). 
Series of images flashing up on the screen

1) Surface View advert showing a 1950’s illustration of a couple in a romantic embrace.

2) HemingwayDesign deckchairs for B&Q out this April.

3) Surface View advert showing Vladimir Tretchikoff’s painting, Lady of the Orient.

“And I’m not one of these designers who always thinks that you have to totally look forward and reach for the future. I think it’s important that’s there’s lots of great ideas in the past and loads of great art movements, loads of great graphic ideas which you know it will be a waste if only somebody who is now sixty had seen them when they were young and they can be bought forward and they can be put into the 21st Century in context (1:15 minutes). And we’ve always done that pretty well, and even, you know, even today with the housing we do with the wallpapers, with everything that we design here at HemingwayDesign there’s hardly a day goes past without the designers delving into what is now called The Land of Lost Content archive (a series of images flash up on the screen, the first is an illustration of a 1950’s kitchen, and the second is a page from a 1970’s menswear catalogue. The third is a 1980’s image of the Eurovision contestants Buck’s Fizz) er and using it to good effect” (1:32 minutes). 

“I inherited a collection of old art a bit like this off me Nan when she died and also a collection of magazines, my Mum was an avid collector of fashion patterns. She was always making clothes. And an old collection of records (a framed photograph of Stella Mitchell flashes up on screen showing her posing in the style of a Tretchikoff print) and I continued collecting them (1:49 minutes). I met Stella, my partner in The Land of Lost Content the Museum many years ago, she used to have The Land of Lost Content Museum in an old church in West Sussex, and we as a family we used to cycle to it and just spend hours there (a series of images from the inside of The Land of Lost Content Museum flashes up on screen) pouring through this amazing collection of this, you know, reasonably eccentric woman who’d been collecting all her life and just, you know, THE collector of British cultural products (2:13 minutes). While hers was kind of a 3D collection and mine was the book and the magazine collection, it just seemed natural to get together and create the resource and put it in one place. And at least now we know that the collection’s all together and it’s safe” (2:27 minutes). 
“I mean there’s everything you can think about on there, you know. People think, you know, is it just a link to our fashion and footwear background? Well, no there’s, you know, if you’re a hair dresser, if your studying to be a product designer, a car designer, architecture, landscape, you know, anything that’s to do with the creative industry there’s inspiration on there. But most of it more than that, I think you look at anyone who’s interested in social history, this gives a social history of Britain and Europe and parts of America in terms of, you know, how we consume, so anybody interested in humans as a consumer, humans as artists, humans as designers it’s all there, it’s not just about getting design inspiration, it’s cultural inspiration as well” (3:09 minutes). 
“When we started Red or Dead we started as a second-hand stall on Camden Market and as well as buying a bulk of clothes and selling them I could never resist buying an old mail order catalogue, old bits of art, old collections of magazines and it gradually built up, and like with any collector it becomes a bit of an obsession (3:25 minutes). This obsession turned into a a very useful design tool for us throughout Red or Dead, we always had access to, you know, what is without doubt Britain’s largest collection of mail order catalogues and probably Britain’s largest collection of magazines. And to have all of that at hand, and to be able to, when you were thinking of a a new skirt shape, or a new shoe, to be able to look at the history of design, even from when we were doing our packaging, and our carrier bags, and our labels, to be able to look at old graphics and old fonts was a fantastic resource (3:51 minutes). And after we sold Red or Dead, you know, I became one of the main consultant designers at Top Shop and Top Man and other companies, and their design teams were always round here at the HemingwayDesign office, always going through our our magazines and our catalogue collection and our tear sheets and our art collection and coz they didn’t have anything like it, and no access to it (4:15 minutes). And we’ve used it; we’ve used this collection in in our wallpapers, in our tiles, even in our housing designs. It’s just it’s always great to have access to a design resource” (4:27 minutes). 
And I’m not one of these designers that thinks you should you know that every design has to come from a dream that you’ve had and you’ve woken up in the night and you’re thinking of the future. There’s a great merit at looking at great things that happened in the past, whether it’s an art movement, whether it’s graphic movements, whether it’s fashion movements and putting it into a 21st Century context. It’s so wasteful you know, recycling ideas is not a bad thing at all. It’s so wasteful for a, for an eighteen year old now who has never experienced the great things that happened in the fifties and sixties and, you know, those ideas that could live in a modern context” (5:00 minutes). 

“So The Land of Lost Content has turned into an amazing resource both for us and now, you know, for students and academics. I don’t think, well in fact, I know there’s no better place to start as a designer if you want to look at what’s happened before and be inspired then to go onto the Land of Lost Content” (5:19 minutes).
